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Large Enterprises  
 Annual Sales  >  5.14 Million USD 

 Asset > Rp 1,03 Milion USD 

 
 

257 Thousand USD < Annual Sales  < 5.14 Million USD 
51 Thousand USD < Asset< 1,03 Million USD 
 

Small Enterprises 
31 Thousand USD < Annual Sales  < 257 Million USD 
5 Thousand USD < Asset< 51 Thousand USD 

Micro Enterprises 
 Annual Sales < 31 Thousand USD  
 Asset < 5 Thousand USD 

57,189,393 Units  
(98,77%) 

654,222 Units 
(1,13%) 

52,106 Units  
(0,09%) 

5,066 Units  
(0,01%) 

Year 2013 TOTAL : 57,900,787 Units 

STATISTIC OF MICRO, SMALL , MEDIUM AND LARGE ENTERPRISES   
(Law No. 20/2008 article 6) 
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1. Total Population 
2. The Potency of 

Natural Resources 
3. Total Of 

Cooperatives 
4. Total of SMEs 

Human Resources 
5.  Infrastructure 
6. Government 

Regulation and 
Regulatory 
Empowerment 
supporting SMEs 

 CAFTA 
 APEC 
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Strategy 
 
 The 

enhancement of  
the quality of 
Human 
resources 

 
 The 

development of 
technology 
capability 

 
 Strengthening 
the Economy 
Competitiveness 

 
 

 
 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

 
 
 
 
 
 
 
 
 
 
Government Policy 
 
 The 

Improvement of 
Conducive 
Business 
 

 Increasing to the 
productive 
access of 
resources 
 

 Product 
Development 
and Marketing of 
SMEs 

 
 Increased 

Competitiveness 
HR of SMEs 

 
 The 
Strengthening of 
Cooperative 
Institutional  
 

 
 
 
 
 
 
 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
Program 
 The issuance of the 

Law on 
Cooperatives and 
SMEs 

 The issuance of 
Government 
Regulation and the 
Regulation of the 
Minister 

 Revolving Fund 
Distribution 

 Extending small 
loans 

 Promotion of 
Cooperatives and 
SMEs Products 

 Expanding market 
access and marketing 
cooperatives and SMEs 

 Entrepreneurship 
education training of 
Cooperatives , and 
vocational 

 National 
entrepreneurship 
movement 

 Cooperatives 
revitalization 

 Conscious 
Cooperative 
Movement 
community  
 
 
 
 

 
 
 

 
 
 
 
 
 
 
 
 
 

 
 
 
 
 

 

Medium-Term National Development Plan  

 HR Cooperative and 
Competitive SMEs 

 Inclusive financial 
 The strong healthy 

Institutional SMEs 
and Independent 

 The Competitiveness 
of SMEs products 

 Network expansion 
and market access of 
SMEs 

 The Improvement of 
Cooperative Business 
Service 

Global Market2020 

Environments Strategy 

Existing Inputs  

Goals Setting 

ASEAN Economy Community 2015 



 

• The trend of MSMEs Credit 2) 

√ The growth of MSMEs Credit is 14,06% (yoy) 
√ The Medium Scale Enterprise  Loan dominates the MSMEs Credit  (47,00%)   
√ Only 16,77% of MSMEs in Indonesia has Loan Account in Banking System 

√ People’s Business  Credit Scheme (KUR)  disbursement from 2007 to  February 
2014 amounting to Rp. 142.09 trillion ($ 14.2 billion) and distributed to 10.28 
million people (MSMEs) 

 
 

Source :  
1) Ministry of Cooperatives and SMEs, 2012 
2) Bank Indonesia, Agustus 2012 4 

CREDIT SCHEME FOR MSMEs 



SME TOWER 
 Promotion Center for Small and Medium Enterprises & 

Cooperatives 

 



Launching “National Entrepreneurship Movement” (GKN)  
by the Indonesian President, DR. Susilo Bambang Yudhoyono 
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